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The Pepperdine Private Capital Access Index (PCA) is a quarterly indicator produced by the Graziadio School of Business and 
Management at Pepperdine University, and with the support of Dun & Bradstreet.  The index is designed to measure the demand 
for, activity, and health of the private capital markets. The purpose of the PCA Index is to gauge the demand of small and medium-
sized businesses for financing needs, the level of accessibility of private capital, and the transparency and efficiency of private 
financing markets. 
I. ABOUT THE PRIVATE CAPITAL ACCESS (PCA) INDEX 	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•  40 questions 
•  Invite to participate distributed to sample from Dun & Bradstreet’s business database 
•  3,693 completed responses  
•  Where relevant, responses are segmented by revenues sizes (<$5 million; $5 million to $100 million) 
•  Responses collected from April 6 – April 24, 2015 
 
ABOUT THE Q2 2015 PRIVATE CAPITAL ACCESS (PCA) INDEX SURVEY   
7	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PRIVATE CAPITAL ACCESS (PCA) AND PRIVATE CAPITAL DEMAND (PCD) INDEX 
RESULTS - WHOLE SAMPLE 
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Total&Market PCA&Index PCD&Index
2012$Q2 27.8 37.0
2012$Q3 27.0 36.5
2012$Q4 27.3 35.1
2013$Q1 25.6 32.7
2013$Q2 26.8 33.4
2013$Q3 27.5 31.7
2013$Q4 27.8 32.8
2014$Q1 28.3 32.3
2014$Q2 28.9 31.1
2014$Q3 28.7 29.9
2014$Q4 29.6 31.1
2015$Q1 29.6 32.6
2015$Q2 30.0 35.0
Change 0.3 2.5
Pct.7Change 1.2% 7.6%
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PRIVATE CAPITAL ACCESS (PCA) AND PRIVATE CAPITAL DEMAND (PCD) INDEX 
RESULTS – WHOLE SAMPLE 
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2012-­‐
Q2	  
2012-­‐
Q3	  
2012-­‐
Q4	  
2013-­‐
Q1	  
2013-­‐
Q2	  
2013-­‐
Q3	  
2013-­‐
Q4	  
2014-­‐
Q1	  
2014-­‐
Q2	  
2014-­‐
Q3	  
2014-­‐
Q4	  
2015-­‐
Q1	  
2015-­‐
Q2	  
PCA	  Index	   27.8	   27.0	   27.3	   25.6	   26.8	   27.5	   27.8	   28.3	   28.9	   28.7	   29.6	   29.6	   30.0	  
PCD	  Index	   37.0	   36.5	   35.1	   32.7	   33.4	   31.7	   32.8	   32.3	   31.1	   29.9	   31.1	   32.6	   35.0	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SMALL BUSINESS PCA AND PCD INDEX RESULTS 
 (< $5M IN REVENUES)  
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Total&Market PCA&Index PCD&Index
2012$Q2 26.6 38.8
2012$Q3 26.0 38.0
2012$Q4 26.3 36.5
2013$Q1 24.6 33.2
2013$Q2 26.3 34.3
2013$Q3 26.8 32.3
2013$Q4 26.6 33.9
2014$Q1 27.1 33.4
2014$Q2 27.7 32.1
2014$Q3 27.5 30.8
2014$Q4 28.5 31.9
2015$Q1 28.9 33.2
2015$Q2 29.2 36.2
Change 0.3 3.0
Pct.7Change 0.9% 9.1%
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SMALL BUSINESS PCA AND PCD INDEX RESULTS 
 (< $5M IN REVENUES)  
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2014-­‐
Q1	  
2014-­‐
Q2	  
2014-­‐
Q3	  
2014-­‐
Q4	  
2015-­‐
Q1	  
2015-­‐
Q2	  
PCA	  Index	   26.6	   26.0	   26.3	   24.6	   26.3	   26.8	   26.6	   27.1	   27.7	   27.5	   28.5	   28.9	   29.2	  
PCD	  Index	   38.8	   38.0	   36.5	   33.2	   34.3	   32.3	   33.9	   33.4	   32.1	   30.8	   31.9	   33.2	   36.2	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LOWER MIDDLE MARKET PCA AND PCD INDEX RESULTS 
 ($5M – $100M IN REVENUES) 
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Total&Market PCA&Index PCD&Index
2012$Q2 34.7 32.3
2012$Q3 33.5 33.1
2012$Q4 32.7 31.5
2013$Q1 31.9 30.6
2013$Q2 34.3 28.7
2013$Q3 34.7 27.6
2013$Q4 33.7 26.3
2014$Q1 36.7 24.8
2014$Q2 37.0 24.9
2014$Q3 35.5 25.3
2014$Q4 37.5 25.5
2015$Q1 37.6 24.6
2015$Q2 37.7 24.3
Change 0.1 $0.3
Pct.7Change 0.2% $1.2%
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LOWER MIDDLE MARKET PCA AND PCD INDEX RESULTS 
 ($5M – $100M IN REVENUES) 
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2014-­‐
Q2	  
2014-­‐
Q3	  
2014-­‐
Q4	  
2015-­‐
Q1	  
2015-­‐
Q2	  
PCA	  Index	   34.7	   33.5	   32.7	   31.9	   34.3	   34.7	   33.7	   36.7	   37.0	   35.5	   37.5	   37.6	   37.7	  
PCD	  Index	   32.3	   33.1	   31.5	   30.6	   28.7	   27.6	   26.3	   24.8	   24.9	   25.3	   25.5	   24.6	   24.3	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ANNUAL REVENUE CHANGE EXPECTATIONS  
BY REVENUE SIZE 
Q3,	  2012	   Q4,	  2012	   Q1,	  2013	   Q2,	  2013	   Q3,	  2013	   Q4,	  2013	   Q1,	  2014	   Q2,	  2014	   Q3,	  2014	   Q4,	  2014	   Q1,	  2015	   Q2,	  2015	  
Whole	  sample	   7.3%	   5.8%	   6.4%	   6.2%	   5.4%	   7.0%	   8.2%	   8.4%	   7.8%	   7.0%	   9.7%	   10.4%	  
<	  $5	  million	  	   7.1%	   5.7%	   5.9%	   6.3%	   5.2%	   7.0%	   8.3%	   8.8%	   8.1%	   6.7%	   9.9%	   10.5%	  
$5	  -­‐$100	  million	   7.8%	   6.7%	   7.1%	   5.3%	   6.5%	   8.1%	   7.3%	   6.6%	   6.7%	   9.3%	   9.0%	   9.7%	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II. DEMAND	  FOR	  EXTERNAL	  FINANCING	   	  	  
15	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DEMAND FOR FINANCING BY PURPOSE 
 (% WITH ANY NEED REPORTED)  
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Planned	  growth	  
or	  expansion,	  
including	  
acquisiVons	  (not	  
yet	  realized)	  
Working	  capital	  
ﬂuctuaVons	  
Growth	  due	  to	  
increased	  
demand	  (already	  
realized)	  
Finance	  
worsening	  
operaVng	  
condiVons	  
Reﬁnance	  
exisVng	  loans	  or	  
equity	  
Withdraw	  wealth	  
for	  owners	  
Whole	  sample	   58.6%	   58.2%	   52.6%	   29.3%	   24.7%	   19.0%	  
<	  $5	  million	  	   59.3%	   59.5%	   53.0%	   30.6%	   25.1%	   19.8%	  
$5	  -­‐$100	  million	   52.3%	   47.7%	   50.2%	   14.3%	   20.2%	   10.5%	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STRENGTH OF DEMAND FOR FINANCING  
(AMONG THOSE INDICATING DEMAND)	  
Scale	  1-­‐4:	  slight,	  moderate,	  high,	  extremely	  high	  need 	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Planned	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or	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  (not	  
yet	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Working	  capital	  
ﬂuctuaVons	  
Growth	  due	  to	  
increased	  
demand	  (already	  
realized)	  
Finance	  
worsening	  
operaVng	  
condiVons	  
Reﬁnance	  
exisVng	  loans	  or	  
equity	  
Withdraw	  wealth	  
for	  owners	  
Whole	  sample	   2.4	   2.2	   2.2	   2.1	   2.2	   2.1	  
<	  $5	  million	  	   2.4	   2.2	   2.1	   2.3	   2.2	   2.1	  
$5	  -­‐$100	  million	   2.1	   2.0	   1.8	   2.1	   2.0	   1.5	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RESPONDENTS	  INDICATING	  HIGH	  AND	  EXTREMELY	  HIGH	  DEMAND	  FOR	  FINANCING	  	  
(AMONG	  THOSE	  INDICATING	  DEMAND) 	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Planned	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or	  expansion,	  
including	  
acquisiVons	  (not	  
yet	  realized)	  
Working	  capital	  
ﬂuctuaVons	  
Growth	  due	  to	  
increased	  
demand	  (already	  
realized)	  
Finance	  
worsening	  
operaVng	  
condiVons	  
Reﬁnance	  
exisVng	  loans	  or	  
equity	  
Withdraw	  
wealth	  for	  
owners	  
Whole	  sample	   42.9%	   35.5%	   36.2%	   32.7%	   38.0%	   29.8%	  
<	  $5	  million	  	   44.6%	   37.0%	   33.4%	   38.6%	   36.1%	   31.6%	  
$5	  -­‐$100	  million	   27.3%	   27.8%	   19.5%	   34.5%	   30.7%	   3.3%	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HOW	  MUCH	  FINANCING	  RESPONDENTS	  ARE	  SEEKING 	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9	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9	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  -­‐	  
$1.999	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$2	  
million	  -­‐	  
$4.999	  
million	  
$5	  
million	  -­‐	  
$9.999	  
million	  
$10	  
million	  -­‐	  
$24.999	  
million	  
$25	  
million	  -­‐	  
$49.999	  
million	  
$50	  
million	  -­‐	  
$99.999	  
$100	  
million	  
or	  more	  
Whole	  sample	   2%	   6%	   10%	   11%	   17%	   28%	   8%	   6%	   5%	   3%	   1%	   1%	   0%	   1%	  
<	  $5	  million	  	   3%	   6%	   10%	   12%	   18%	   29%	   8%	   6%	   4%	   2%	   1%	   0%	   0%	   1%	  
$5	  -­‐$100	  million	   0%	   0%	   1%	   7%	   4%	   19%	   15%	   21%	   9%	   13%	   6%	   3%	   1%	   0%	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PERCENTAGE	  INDICATING	  “YES”	  TO	  “IS	  THE	  CURRENT	  BUSINESS	  FINANCING	  ENVIRONMENT	  
RESTRICTING…”	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HOW DID RESPONDENTS BUSINESS OPERATE IN THE LAST QUARTER 
21	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proﬁt	   break	  even	   loss	  
Whole	  sample	   51%	   26%	   24%	  
<	  $5	  million	  	   48%	   27%	   25%	  
$5	  million	  -­‐$100	  million	   74%	   12%	   14%	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 TRADE ACCOUNTS (ACCOUNTS RECEIVABLE) PAYMENT PERIOD TRENDS OVER 
THE PAST THREE MONTHS 
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 HOW HAVE SLOWED ACCOUNTS RECEIVABLE PAYMENT PERIODS IMPACTED 
RESPONDENTS BUSINESS  
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borrowing	  to	  
sustain	  cash	  ﬂow	  
Reduced	  number	  
of	  employees	  
None	  
Whole	  sample	   42%	   26%	   9%	   20%	  
<	  $5	  million	  	   43%	   26%	   10%	   19%	  
$5	  million	  -­‐$100	  million	   28%	   33%	   4%	   35%	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RESPONDENTS PRIMARY SOURCE OF CREDIT IN THE LAST QUARTER 
24	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Other	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  credit	  
Whole	  sample	   18%	   12%	   3%	   1%	   2%	   4%	   8%	   9%	   43%	  
<	  $5	  million	  	   14%	   12%	   3%	   1%	   2%	   5%	   8%	   9%	   47%	  
$5	  million	  -­‐$100	  million	   33%	   26%	   2%	   1%	   1%	   4%	   3%	   7%	   24%	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WHY WAS THAT THE PRIMARY SOURCE OF CREDIT IN LAST QUARTER 
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The	  payments	  
were	  
aﬀordable	  
I	  intended	  to	  
use	  it	  only	  as	  a	  
reserve	  
I	  did	  not	  qualify	  
for	  other	  
sources	  of	  
ﬁnancing	  
Whole	  sample	   45%	   38%	   25%	   32%	   24%	  
<	  $5	  million	  	   44%	   35%	   24%	   31%	   26%	  
$5	  million	  -­‐$100	  million	   56%	   56%	   33%	   44%	   7%	  
A Higher Degree of You
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WHAT WAS RESPONDENTS BUSINESS’ MOST DIFFICULT CHALLENGE IN THE 
LAST QUARTER 
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Whole	  sample	   33%	   7%	   20%	   20%	   6%	   5%	   8%	  
<	  $5	  million	  	   34%	   7%	   21%	   18%	   6%	   5%	   9%	  
$5	  million	  -­‐$100	  million	   31%	   7%	   11%	   37%	   8%	   2%	   4%	  
A Higher Degree of You
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WHAT DID RESPONDENTS DO IN THE LAST QUARTER TO IMPROVE ITS ABILITY 
TO OBTAIN FINANCING  
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Whole	  sample	   23%	   6%	   16%	   4%	   50%	  
<	  $5	  million	  	   23%	   6%	   17%	   4%	   50%	  
$5	  million	  -­‐$100	  million	   22%	   7%	   9%	   3%	   58%	  
A Higher Degree of You
bschool.pepperdine.edu/accesscapital 
WOULD RESPONDENTS CONSIDER EQUITY CROWDFUNDING CAMPAIGNS AS A 
WAY TO RAISE CAPITAL NOW THAT THE SEC IS ALLOWING IT FOR QUALIFIED 
PLATFORMS  
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   24%	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   45%	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  $5	  million	  	   25%	   29%	   46%	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  -­‐$100	  million	   10%	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A Higher Degree of You
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WHY WOULDN’T RESPONDENTS CONSIDER PURSUING AN EQUITY 
CROWDFUNDING CAMPAIGN TO RAISE CAPITAL 
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 PERCENTAGE OF BUSINESSES THAT HAVE FINANCING COMING FROM 
OUTSIDE SOURCES 
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PERCENTAGE OF RESPONDENTS WHO ATTEMPTED  
TO RAISE OUTSIDE FINANCING  
IN THE LAST THREE MONTHS   
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III. ACCESSIBILITY/SUCCESS RATE 
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IS IT DIFFICULT OR EASY TO RAISE  
NEW EXTERNAL FINANCING?   
Equity	  ﬁnancing	   Debt	  ﬁnancing	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Whole	  sample	   66%	   19%	   15%	  
<	  $5	  million	  	   68%	   18%	   14%	  
$5	  -­‐$100	  million	   46%	   22%	   32%	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   19%	  
<	  $5	  million	  	   67%	   17%	   16%	  
$5	  -­‐$100	  million	   39%	   16%	   45%	  
A Higher Degree of You
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FINANCING SUCCESS RATES BY TYPE AND BUSINESS SIZE FOR PRIOR THREE 
MONTHS   
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capital	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equity	  
group	  
Mezz.	  
lender	  
Hedge	  
fund	  
Whole	  sample	   64%	   20%	   14%	   10%	   11%	   60%	   67%	   47%	   59%	   53%	   37%	   16%	   27%	   23%	   34%	   30%	   19%	   10%	   25%	   13%	   12%	  
<	  $5	  million	  	   64%	   17%	   13%	   9%	   11%	   57%	   67%	   45%	   57%	   48%	   31%	   14%	   24%	   21%	   33%	   27%	   17%	   8%	   23%	   11%	   9%	  
$5	  -­‐$100	  million	   70%	   67%	   0%	   0%	   0%	   84%	   75%	   86%	   83%	   95%	   76%	   55%	   60%	   50%	   25%	   75%	   50%	   50%	   75%	   33%	   67%	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BANK LOANS: FINANCING SUCCESS RATES BY BUSINESS SIZE FOR PRIOR 
THREE MONTHS   
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Whole	  Sample	   44.9%	   43.8%	   42.0%	   39.5%	   33.3%	   43.9%	   42.2%	   44.2%	   53.5%	   54.4%	   48.6%	   40.9%	   36.9%	  
<	  $5	  million	  	   36.2%	   34.6%	   36.3%	   33.5%	   26.6%	   37.4%	   34.4%	   39.0%	   43.7%	   46.1%	   43.4%	   35.2%	   31.5%	  
$5	  -­‐$100	  million	   75.9%	   77.4%	   70.0%	   73.7%	   78.6%	   81.5%	   74.6%	   81.1%	   89.7%	   90.4%	   75.6%	   84.8%	   76.3%	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ASSET BASED LOANS: FINANCING SUCCESS RATES BY BUSINESS SIZE FOR 
PRIOR THREE MONTHS 
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Q4,	  
2014	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2015	  
Q2,	  
2015	  
Whole	  Sample	   44.9%	   43.8%	   42.0%	   39.5%	   33.3%	   43.9%	   42.2%	   44.2%	   53.5%	   54.4%	   48.6%	   40.9%	   36.9%	  
<	  $5	  million	  	   36.2%	   34.6%	   36.3%	   33.5%	   26.6%	   37.4%	   34.4%	   39.0%	   43.7%	   46.1%	   43.4%	   35.2%	   31.5%	  
$5	  -­‐$100	  million	   75.9%	   77.4%	   70.0%	   73.7%	   78.6%	   81.5%	   74.6%	   81.1%	   89.7%	   90.4%	   75.6%	   84.8%	   76.3%	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PERCENTAGE OF THOSE WHO ATTEMPTED TO RAISE FINANCING BY TYPE OF 
FINANCING FOR PRIOR THREE MONTHS  
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Private	  
equity	  
group	  
Mezz.	  
lender	  
Hedge	  
fund	  
Whole	  sample	   39.6%	   28.0%	   17.1%	   14.2%	   13.3%	   34.6%	   47.3%	   43.4%	   51.2%	   26.5%	   48.7%	   26.1%	   27.8%	   4.8%	   17.7%	   14.2%	   18.3%	   18.3%	   20.2%	   12.5%	   10.6%	  
<	  $5	  million	  	   42.6%	   29.4%	   18.6%	   15.5%	   14.4%	   35.5%	   50.1%	   45.5%	   53.3%	   26.2%	   48.3%	   27.6%	   28.4%	   4.8%	   18.6%	   15.0%	   20.1%	   20.0%	   21.4%	   13.0%	   11.1%	  
$5	  -­‐$100	  million	   16.2%	   17.6%	   2.9%	   1.5%	   2.9%	   29.4%	   19.1%	   20.6%	   35.3%	   33.8%	   64.7%	   16.2%	   26.5%	   2.9%	   8.8%	   7.4%	   2.9%	   4.4%	   11.8%	   8.8%	   5.9%	  
A Higher Degree of You
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PERCENTAGE OF BUSINESSES THAT HAVE COMMUNITY DEVELOPMENT 
FINANCIAL INSTITUTION AS A SOURCE OF FINANCING IN THE LAST 3 MONTHS  
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MAIN PURPOSE FOR RAISING OR ATTEMPTING  
TO RAISE FINANCING 
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Whole	  sample	   43%	   31%	   6%	   8%	   3%	   1%	   8%	  
<	  $5	  million	  	   44%	   31%	   5%	   7%	   4%	   1%	   8%	  
$5	  -­‐$100	  million	   36%	   26%	   19%	   12%	   3%	   1%	   3%	  
A Higher Degree of You
bschool.pepperdine.edu/accesscapital 
REASONS FOR BUSINESSES NOT ATTEMPTING TO RAISE EXTERNAL FINANCING 
(MULTIPLE SELECTIONS) 
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Whole	  sample	   46%	   24%	   10%	   20%	   14%	   11%	   4%	   7%	   2%	   8%	  
<	  $5	  million	  	   44%	   21%	   11%	   22%	   15%	   12%	   4%	   8%	   2%	   8%	  
$5	  -­‐$100	  million	   61%	   53%	   4%	   4%	   4%	   6%	   2%	   3%	   0%	   5%	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PERCENTAGE OF OWNERS WHO TRANSFERRED PERSONAL ASSETS TO 
BUSINESS OVER PRIOR THREE MONTHS 
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TYPES OF PERSONAL ASSETS TRANSFERRED TO BUSINESS DURING PRIOR 
THREE MONTHS 
 (MULTIPLE SELECTIONS)   
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Whole	  sample	   72%	   49%	   16%	   21%	   6%	   5%	  
<	  $5	  million	  	   72%	   50%	   16%	   21%	   6%	   5%	  
$5	  -­‐$100	  million	   69%	   33%	   20%	   16%	   8%	   8%	  
bschool.pepperdine.edu/accesscapital 
IV.	  SATISFACTION	  RATES	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PRICING AND CONTRACT TERMS SATISFACTION RATES (FOR THOSE WITH A 
SUCCESSFUL RAISE)   
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Whole	  sample	   94%	   89%	   75%	   75%	   56%	   93%	   64%	   67%	   75%	   83%	   87%	   84%	   81%	   45%	   64%	   45%	   71%	   45%	   70%	   40%	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GENERAL FINANCING PROCESS SATISFACTION RATES  
(BY OUTCOME)   
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Unsuccessful	   22%	   16%	   21%	   16%	   13%	   12%	   20%	   18%	   25%	   14%	   12%	   9%	   11%	   13%	   11%	   12%	   8%	   9%	   10%	   4%	   6%	  
Successful	   90%	   89%	   71%	   67%	   60%	   90%	   79%	   82%	   82%	   85%	   85%	   71%	   82%	   70%	   74%	   55%	   68%	   42%	   59%	   55%	   50%	  
A Higher Degree of You
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PERCENTAGE OF THOSE SATISFIED WITH TIME ELAPSED FROM POINT OF 
FIRST CONTACT UNTIL FUNDS WERE RECEIVED (FOR THOSE WITH 
SUCCESSFUL RAISES)   
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Unsuccessful	   22%	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   16%	   13%	   12%	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   25%	   14%	   12%	   9%	   11%	   13%	   11%	   12%	   8%	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   90%	   89%	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   60%	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   79%	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   82%	   85%	   85%	   71%	   82%	   70%	   74%	   55%	   68%	   42%	   59%	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   50%	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PERCENTAGE OF THOSE UNSUCCESSFUL WHO FEEL THE GENERAL CATEGORY 
OF FINANCING IS STILL A GOOD FIT FOR THEIR BUSINESS   
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   28%	   59%	   39%	   28%	   31%	   46%	   36%	   47%	   61%	   42%	   65%	   55%	   53%	   49%	   31%	   39%	   52%	   46%	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   35%	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V. EXPECTED DEMAND FOR EXTERNAL FINANCING 
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A Higher Degree of You
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PERCENTAGE OF BUSINESSES PLANNING TO RAISE FINANCING IN THE NEXT 
SIX MONTHS   
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PERCENTAGE OF RESPONDENTS INDICATING DEMAND FOR NEW FINANCING IN 
THE NEXT SIX MONTHS  
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Whole	  sample	   61%	   57%	   56%	   28%	   27%	   20%	  
<	  $5	  million	  	   62%	   59%	   57%	   30%	   28%	   21%	  
$5	  million	  -­‐$100	  million	   53%	   40%	   43%	   13%	   17%	   13%	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STRENGTH OF EXPECTED DEMAND FOR NEW EXTERNAL FINANCING IN THE 
NEXT SIX MONTHS  
(SCALE 1-4: SLIGHT, MODERATE, HIGH, EXTREMELY HIGH)   
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Whole	  sample	   2.5	   2.3	   2.4	   2.2	   2.3	   2.1	  
<	  $5	  million	  	   2.5	   2.2	   2.4	   2.4	   2.3	   2.1	  
$5	  million	  -­‐$100	  million	   2.1	   1.9	   2.1	   2.3	   2.0	   1.5	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RESPONDENTS INDICATING HIGH OR EXTREMELY HIGH EXPECTED DEMAND 
FOR NEW EXTERNAL FINANCING IN THE NEXT SIX MONTHS   
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  sample	   47.6%	   40.0%	   42.5%	   38.3%	   43.0%	   30.4%	  
<	  $5	  million	  	   49.4%	   39.1%	   43.5%	   43.5%	   40.8%	   32.4%	  
$5	  million	  -­‐$100	  million	   31.5%	   25.0%	   30.1%	   43.9%	   29.6%	   6.3%	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VI. EXPECTED ACCESS RATES 
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DO	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  EXPECT	  IT	  WOULD	  BE	  EASY	  OR	  DIFFICULT	  TO	  RAISE	  NEW	  FINANCING	  IN	  THE	  NEXT	  SIX	  
MONTHS? 	  	  
Equity	  ﬁnancing	   Debt	  ﬁnancing	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   16%	   21%	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  -­‐$100	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   35%	   17%	   48%	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LIKELY SOURCES OF FINANCING  
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  sample	   31%	   39%	   21%	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   33%	   28%	   35%	   48%	   31%	   61%	   43%	   36%	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MAIN PURPOSE FOR RAISING EXPECTED FINANCING 
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Whole	  sample	   60%	   21%	   6%	   7%	   2%	   1%	   3%	  
<	  $5	  million	  	   61%	   21%	   5%	   6%	   2%	   1%	   4%	  
$5	  -­‐$100	  million	   63%	   10%	   12%	   7%	   3%	   1%	   4%	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LEVEL OF CONFIDENCE FOR SUCCESSFUL FINANCING 
 (SCALE 0-4: NONE; SOME; MODERATELY; VERY; COMPLETELY) 
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Whole	  sample	   2.2	   1.8	   1.9	   1.8	   1.6	   2.0	   2.1	   1.8	   1.9	   2.1	   1.7	   1.5	   1.5	   1.6	   1.8	   1.8	   1.7	   1.6	   1.6	   1.5	   1.6	  
<	  $5	  million	  	   2.2	   1.8	   1.9	   1.8	   1.6	   2.0	   2.1	   1.8	   1.9	   2.1	   1.7	   1.5	   1.5	   1.6	   1.8	   1.7	   1.7	   1.6	   1.6	   1.4	   1.6	  
$5	  -­‐$100	  million	   2.7	   1.6	   1.5	   1.0	   0.0	   2.4	   2.0	   2.9	   3.1	   2.8	   2.6	   2.2	   2.1	   2.0	   2.1	   2.7	   1.0	   1.1	   1.7	   2.3	   1.7	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REASONS FOR NOT PLANNING ON RAISING FINANCING  
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Whole	  sample	   62%	   35%	   9%	   11%	   6%	   5%	   3%	   3%	   2%	   5%	  
<	  $5	  million	  	   61%	   31%	   9%	   12%	   6%	   6%	   4%	   4%	   2%	   5%	  
$5	  -­‐$100	  million	   70%	   58%	   5%	   2%	   1%	   1%	   1%	   1%	   0%	   5%	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VII.	  HIRING	  /	  GROWTH	  OUTLOOKS	  AND	  FINANCING	  FAILURE	  IMPACTS	  
59	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NUMBER OF EMPLOYEES PLANNED TO BE HIRED IN THE NEXT SIX MONTHS 
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   38%	   34%	   17%	   6%	   2%	   1%	   1%	   0%	   0%	   0%	  
<	  $5	  million	  	   40%	   35%	   16%	   6%	   1%	   1%	   0%	   0%	   0%	   0%	  
$5	  million	  -­‐$100	  million	   21%	   20%	   27%	   16%	   6%	   4%	   4%	   1%	   1%	   1%	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REASONS PREVENTING RESPONDENTS FROM HIRING 
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Whole	  sample	   20%	   10%	   10%	   10%	   7%	   0%	   1%	   0%	   43%	  
<	  $5	  million	  	   20%	   9%	   10%	   10%	   7%	   0%	   1%	   0%	   43%	  
$5	  million	  -­‐$100	  million	   24%	   16%	   2%	   2%	   5%	   2%	   0%	   2%	   48%	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WILL EMPLOYEES PLANNED TO BE HIRED BE FULL-TIME OR PART-TIME 
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   25%	  
<	  $5	  million	  	   40%	   34%	   27%	  
$5	  -­‐$100	  million	   76%	   10%	   13%	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DO RESPONDENTS EXPECT TO DECREASE THE NUMBER OF EMPLOYEES IN 
THE NEXT SIX MONTHS 
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<	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  million	  	   94%	   4%	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   93%	   2%	   2%	   2%	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HOW MANY FULL-TIME EMPLOYEES RESPONDENTS REPLACED WITH (OR 
CONVERTED TO) PART-TIME EMPLOYEES IN THE LAST SIX MONTHS  
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HOW MANY FULL-TIME EMPLOYEES RESPONDENTS ARE PLANNING TO 
REPLACE WITH (OR CONVERT TO) PART-TIME EMPLOYEES IN THE NEXT SIX 
MONTHS  
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HOW MANY PART-TIME EMPLOYEES RESPONDENTS REPLACED WITH (OR 
CONVERTED TO) FULL-TIME EMPLOYEES IN THE LAST SIX MONTHS 
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HOW MANY PART-TIME EMPLOYEES RESPONDENTS ARE PLANNING TO 
REPLACE WITH (OR CONVERT TO) FULL-TIME EMPLOYEES IN THE NEXT SIX 
MONTHS 
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Whole	  sample	   77%	   18%	   3%	   1%	   0%	  
<	  $5	  million	  	   80%	   17%	   2%	   1%	   0%	  
$5	  million	  -­‐$100	  million	   77%	   16%	   3%	   3%	   1%	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HOW RESPONDENTS EXPECT THEIR BUSINESS TO PERFORM IN 2015 
COMPARED TO 2014 
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Somewhat	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SubstanVally	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Whole	  sample	   33%	   44%	   15%	   6%	   2%	  
<	  $5	  million	  	   34%	   43%	   15%	   6%	   2%	  
$5	  million	  -­‐$100	  million	   28%	   49%	   14%	   8%	   1%	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HOW CONFIDENT ARE RESPONDENTS THAT THEIR BUSINESS WILL GROW IN 
2015 
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Extremely	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Whole	  sample	   46%	   39%	   11%	   4%	  
<	  $5	  million	  	   46%	   39%	   11%	   4%	  
$5	  million	  -­‐$100	  million	   44%	   44%	   8%	   4%	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THE MOST SIGINIFICANT CHALLENGE FOR BUSINESS IN 2015 
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government	  
regulaVons,	  
including	  the	  
Aﬀordable	  
Care	  Act	  
Taxes	   Lack	  of	  credit	  
availability	  
Uneven	  cash	  
ﬂow	  
Increased	  
costs	  of	  
running	  
business	  
Diﬃculty	  
asracVng	  
customers	  
Diﬃculty	  
hiring	  and/or	  
retaining	  
qualiﬁed	  
staﬀ	  
None	   Other	  
Whole	  sample	   8%	   10%	   13%	   18%	   12%	   15%	   8%	   7%	   8%	  
<	  $5	  million	  	   8%	   10%	   14%	   18%	   12%	   16%	   7%	   8%	   7%	  
$5	  million	  -­‐$100	  million	   15%	   10%	   4%	   15%	   11%	   8%	   17%	   7%	   12%	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IMPACTS OF UNSUCCESSFUL FINANCING EVENT IN THE NEXT SIX MONTHS FOR 
THOSE PLANNING TO RAISE CAPITAL (MULTIPLE SELECTIONS) 
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Whole	  sample	   68%	   37%	   13%	   14%	   19%	  
<	  $5	  million	  	   68%	   37%	   13%	   15%	   19%	  
$5	  million	  -­‐$100	  million	   64%	   43%	   15%	   12%	   22%	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ANNUAL REVENUES CHANGE FOR LAST 12 MONTHS: WHOLE SAMPLE 
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ANNUAL REVENUES CHANGE FOR LAST 12 MONTHS : REVENUES UNDER $5M 
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ANNUAL REVENUES CHANGE FOR LAST 12 MONTHS :  
REVENUES FROM $5M TO $100M 
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ANNUAL REVENUE CHANGE EXPECTATIONS  
(NEXT 12 MONTHS): WHOLE SAMPLE 
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ANNUAL REVENUE CHANGE EXPECTATIONS  
(NEXT 12 MONTHS): REVENUES UNDER $5M 
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ANNUAL REVENUE CHANGE EXPECTATIONS  
(NEXT 12 MONTHS): REVENUES $5M TO $100M 
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VIII.	  ABOUT	  THE	  RESPONDENTS	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DETAILS ABOUT THE RESPONDENTS 
GEOGRAPHIC LOCATION 
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 DETAILS ABOUT THE RESPONDENTS 
 INDUSTRY 
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  DETAILS ABOUT THE RESPONDENTS 
 ANNUAL REVENUES 
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  -­‐	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$100,001	  -­‐	  $250,000	  
$250,001	  -­‐	  $500,000	  
$500,001	  -­‐	  $1,000,000	  
$1,000,001	  -­‐	  $2,000,000	  
$2,000,001	  -­‐	  $5,000,000	  
$5,000,001	  -­‐	  $10,000,000	  
$10,000,001	  -­‐	  $25,000,000	  
$25,000,001	  -­‐	  $50,000,000	  
$50,000,001	  -­‐	  $100,000,000	  
$100,000,001	  -­‐	  $500,000,000	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 DETAILS ABOUT THE RESPONDENTS 
 ANNUAL INCOME 
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 DETAILS ABOUT THE RESPONDENTS 
 TOTAL BUSINESS ASSETS 
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 DETAILS ABOUT THE RESPONDENTS 
 FIRM AGE 
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 DETAILS ABOUT THE RESPONDENTS 
 NUMBER OF FULL-TIME EMPLOYEES 
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 DETAILS ABOUT THE RESPONDENTS 
 NUMBER OF PART-TIME EMPLOYEES 
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 DETAILS ABOUT THE RESPONDENTS 
 PRIMARY BUSINESS ACTIVITY 
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 DETAILS ABOUT THE RESPONDENTS 
 HAVE RESPONDENTS BUSINESSES BEEN A VICTIM OF BUSINESS FRAUD 
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 DETAILS ABOUT THE RESPONDENTS 
 HOW HAVE THAT BUSINESS FRAUDS IMPACTED RESPONDENTS BUSINESSES 
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 DETAILS ABOUT THE RESPONDENTS 
 ARE RESPONDENTS PLANNING TO TAKE ANY STEPS IN THE NEXT 6 MONTHS 
TO PROTECT THEMSELVES FROM BUSINESS FRAUD 
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 DETAILS ABOUT THE RESPONDENTS 
 WHAT DO RESPONDENTS THINK ARE THE TOP FIVE ISSUES THAT EVERY CEO 
FACES THESE DAYS 
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   20%	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   60%	   80%	   100%	  
Finding	  and	  retaining	  the	  best	  talent	  (people)	  
Proﬁtability	  and	  producVvity	  
Economic	  uncertainty	  
Government	  compliance,	  regulaVon	  and	  liVgaVon	  
AdapVng	  to	  or	  keeping	  up	  with	  new	  technology	  
Balancing	  professional	  obligaVons	  while	  also	  trying	  to	  live	  a	  balanced	  life	  
Increasing	  free	  cash	  ﬂow	  
Enhancing	  client	  service	  and	  value	  
Balancing	  ﬁrm's	  short-­‐term	  performance	  with	  longer-­‐term	  direcVon	  
Cybersecurity	  
Strategic	  intent	  and	  diﬀerenVaVon	  (stand-­‐out	  in	  the	  market)	  
Developing	  the	  right	  corporate	  culture	  
Geong	  in	  front	  of	  market	  trends	  
ForecasVng	  and	  ﬁnancial	  implicaVons	  
Social	  and	  environmental	  issues	  
Building	  agility	  and	  resilience	  in	  the	  organizaVon	  
Business	  model	  disrupted	  by	  innovaVon	  
ReallocaVng	  capital	  and	  people	  to	  growth	  opportuniVes	  
GlobalizaVon	  or	  posiVoning	  yourself	  in	  a	  global	  marketplace	  
Big	  data'	  analyVcs	  
Other	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 DETAILS ABOUT THE RESPONDENTS 
 WHAT TALENT DEVELOPMENT ACTIVITIES HAVE RESPONDENTS PARTICIPATED 
IN OVER THE LAST THREE MONTHS 
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0%	   20%	   40%	   60%	   80%	   100%	  
Trade	  books,	  magazines,	  newspaper,	  technical	  newslesers	  
Internet,	  search	  engine	  quesVons,	  Ted	  talks,	  You-­‐tube	  
Classroom-­‐style	  sessions	  
Coaching	  &	  mentoring	  oﬀered	  to	  me	  
Conferences	  oﬀered	  by	  an	  organizaVon	  outside	  of	  my	  job	  
Academic	  books	  and	  journals	  
Training	  taught	  by	  people	  from	  my	  job	  
In-­‐house	  networks	  and	  informal	  gatherings	  
Online	  courses	  oﬀered	  by	  organizaVons	  not	  related	  to	  my	  job	  
Oﬀ-­‐sites/retreats/conferences	  for	  people	  at	  my	  job	  
AcVon	  learning	  (taking	  acVon	  and	  reﬂecVng	  upon	  the	  results)	  
No	  talent	  development	  acVviVes	  
E-­‐learning	  oﬀered	  by	  my	  job,	  such	  as	  cerVﬁcaVon	  course	  
Councils	  or	  forums	  of	  like-­‐minded	  people	  or	  job	  interests	  (usually	  admission	  requirements)	  
Leadership	  programs	  or	  tailor-­‐made	  courses	  for	  my	  company	  from	  external	  vendor	  or	  college	  
Job	  rotaVon	  
Mastermind-­‐type	  group	  
Enrollment	  in	  degree	  program	  -­‐	  Associate,	  Bachelors,	  Masters,	  Ph.D.	  
ExecuVve	  educaVon	  (non-­‐degree)	  from	  college	  or	  university	  
Other	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About Pepperdine Private Capital Markets Project 
The Pepperdine Private Capital Markets Project at the Graziadio School of Business and Management is the first simultaneous, 
comprehensive, and on-going investigation of the major private capital market segments. The research seeks to understand the true 
cost of private capital across market types and the investment expectations of privately-held business owners; providing lenders, 
investors and the businesses that depend on them with critical data to make optimal investment and financing decisions, and better 
determine where the opportunities to create lasting economic value may be realized. Download reports and find more information at 
http://bschool.pepperdine.edu/privatecapital. 
  
About Pepperdine University’s Graziadio School of Business and Management  
A	  leader	  in	  culVvaVng	  entrepreneurship	  and	  digital	  innovaVon,	  The	  Graziadio	  School	  of	  Business	  and	  Management	  at	  Pepperdine	  University	  focuses	  
on	  the	  real-­‐world	  applicaVon	  of	  MBA-­‐level	  business	  concepts.	  The	  Graziadio	  School	  provides	  student-­‐focused,	  globally-­‐oriented	  educaVon	  through	  
part-­‐Vme,	  full-­‐Vme,	  and	  ExecuVve	  MBA	  programs	  at	  our	  5+	  Southern	  California	  campuses,	  Northern	  California	  campus,	  as	  well	  as	  through	  online	  
and	  hybrid	  formats.	  In	  addiVon,	  The	  Graziadio	  School	  oﬀers	  a	  variety	  of	  Master	  of	  Science	  programs,	  a	  Bachelor	  of	  Science	  in	  Management	  degree	  
compleVon	  program,	  PresidenVal	  and	  Key	  ExecuVves	  MBA	  and	  execuVve	  educaVon	  cerVﬁcate	  programs.	  Follow	  the	  Graziadio	  School	  at	  
www.facebook.com/pepperdine.graziadio	  and	  hsps://twiser.com/graziadioschool	   
93	  
A Higher Degree of You
bschool.pepperdine.edu/accesscapital 
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Thank You
Craig Everett, Ph.D. 
Director, 
Pepperdine Private Capital Markets Project 
http://bschool.pepperdine.edu/privatecapital 
craig.everett@pepperdine.edu 
310.506.8543 
